ENGINEERING
INFOGRAPHICS

Turn customer
relationships

info value with
a loyalty strategy

Get fo know your customers and anficipate their needs
to build stronger connections, increase retention, and enhance
the quality of inferactions throughout the customer journey.

In a hyper-competitive market, loyalty management is no longer just a tactical initiative, but a lever to build
lasting and profitable relationships. An advanced model that integrates data, technology, and personalization
is needed to address the complexity of loyalty programs, combining vision, design, and experience.

A loyalty program is a strategic tool that A structured approach that ensures
strengthens customer knowledge and leads % continuity in the relationship and delivers
to the personalization of every inferaction. value at every stage of the journey.

Key Benefits Features

Af Engineering, we deliver an

end-to-end approach

A unified view of the customer through the

_ infegration of data from multiple systems
— streamlines loyalty management

— ensures full regulatory compliance Personalized experiences and communications
across every channel, in real fime

— increases value, efficiency,
and relationship continuity

: Improved customer refention
through advanced mechanisms >

through predictive modeling

Confinuous optimization based on
advanced insights and KPI monitoring
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@ ENHANCE OVERALL
PROGRAM PERFORMANCE

Our Loyalty Offering

Strategy Experience
& Governance & Program Design

Define a vision and organizational model fo ensure Design value propositions, reward mechanisms, and
consistency, sustainability, and alignment with the business personalized customer journeys to drive engagement

Performance Regulatory
& Improvement Support

KPI and behavioral measurement, festing and continuous Management of privacy, faxation, and regulatory requirements to
opfimization to drive measurable impact ensure compliant, secure programs that minimize regulatory risks

: STEP 3 STEP 5
STrOTeg IC STepS Of PERSONALIZATION LOYALTY CONTINVUITY
Q LOVQ |Ty P rOg FO m Creafte tailored interactions that make Build a long-term relationship that
the service relevant, useful and proactive evolves over time,delivering value
leveraging behavioral data and beyond the single fransaction and
Al-driven insights fostering loyalty
H B
STEP1 STEP 2 STEP 4
FOUNDATION INSIGHTS ENGAGEMENT
Interpret data to understand customer Turn data and behaviors info strategic Transform the customer from a passive user
behaviors and needs, creatfing a solid insights that anticipate needs and info an active participant through initiatives that
foundation for informed decisions guide future decisions enhance engagement and strengthen relationships

Toolbox Our Approach

Thanks to the combined expertise of Engineering
and Atlantic Technologies, we offer comprehensive
support for loyalty management projects across
different markets. Our feams guide clienfs through
Personalized loyalty for | the entire journey: from strategy and governance,
engagement and growth | to platform and process evolution, through solution
design and delivery, and confinuous opfimization
driven by dafa and insights.

CASE STUDY

CASE STUDY

A digital loyalty strategy | ¥
for Dr. Schér Al %3 INTEGRATED ATLANTIC

TECHNOLOGIES

AN ENG COMPANY

4o+ DIGITAL MARKETING
EXPERTS
Customer loyalty as

a driver of growth 4id 3600 COVERAGE OF THE BEST TECHNOLOGIES
AVAILABLE ON THE MARKET

CAPABILITIES WITH

PODCAST

@ www.eng.it in Engineering Group @LifeAtEngineering X @EngineeringGroup


https://www.eng.it/it
https://www.linkedin.com/company/engineering-group/posts/?feedView=all
https://www.instagram.com/lifeatengineering/
https://mobile.x.com/EngineeringSpa
https://www.eng.it/en/insights/stories/case-studies/la-forza-della-personalizzazione-un-programma-di-loyalty-su-misura
https://atlantic-technologies.eng.it/en/case-studies/dr-schaer
https://www.eng.it/en/insights/podcasts/digital-experience/digital-loyalty-la-fedelta-del-cliente-motore-della-crescita

